Exploring the benefits and challenges of email
marketing

Email
Marketing: The
Pros and Cons
Explained

Understanding Email as a Strategy for Business Growth




What is Email
Marketing?

Understanding the impact of email
marketing strategies

Email marketing is a powerful strategy that allows businesses to
connect directly with their audience. It offers cost-effective

communication, but it also requires careful management to avoid
being perceived as spam. Understanding both sides is crucial for
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Cost-Effective Marketing
Strategy

Email marketing offers a high return on investment
compared to traditional marketing, making it an
affordable option for businesses of all sizes.

Targeted Audience Reach

With segmentation, businesses can send personalized
messages that engage specific audiences, increasing
the likelihood of conversion and customer loyalty.

Measurable Results and
Analytics

* Track open and click rates effectively
* Analyze customer behavior for optimization
* Adjust strategies based on real-time data

Key Benefits
of Email
Marketing




Challenges to
Consider

Key Drawbacks of Email Marketing
Strategies

One significant drawback is the risk of spam filters. Emails can
easily end up in the spam folder, reducing visibility. Additionally,
maintaining a quality mailing list requires ongoing effort to
ensure high engagement rates.

f



Things to Avoid in Email Marketing

Content & Message

Misleading subject lines
o Don’t bait-and-switch. Your subject line must reflect the content.
* All-caps or excessive punctuation
o Example: “BUY NOW!!!” comes off as spammy.
* Too much sales hype
o Overly promotional language triggers spam filters.
* Walls of text

o Make content scannable; nobody likes reading huge blocks of text. NE Ws
* Neglecting personalization

o “Dear Customer” feels generic and cold.

* Overloading with images Zs
o Too many images (or image-only emails) get blocked or flagged. ( ,\
A\ ALg

* Broken links
o Always test your links before sending.
* No clear call-to-action
o Readers should know exactly what to do next.



Things to Avoid in Email Marketing

Legal & Compliance

* Ignoring consent
o Never email people who haven't opted in.
No unsubscribe option
o Thisis required by laws like CAN-SPAM and GDPR.
Hiding your business information
o Always include your valid physical address.
Failing to honor unsubscribes promptly
o Unsubscribed users must be removed within a reasonable time.
Buying email lists
o These often violate privacy laws and damage sender reputation.




Things to Avoid in Email Marketing

Technical & Deliverability

» Skipping authentication
o Always set up SPF, DKIM, and DMARC records.
No plain-text version
o HTML-only emails can get filtered or flagged.
Large file attachments
o These cloginboxes and increase spam risk.
* Ignoring mobile optimization
o Most emails are opened on mobile—design accordingly.
Sending too frequently

o Over-emailing burns out your list and drives unsubscribes.
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Things to Avoid in Email Marketing

Strategy & Etiquette

* Not segmenting your list

o One-size-fits-all blasts reduce relevance.
* Failing to test

o Always preview and test on multiple devices.
* Ignoring engagement metrics

o Low opens/clicks signal something’s wrong.
* No clear goal for each email

o Don’t email “just to email.”




Key Milestones in Email Marketing

First Email

The birth of email
marketing in the 1970s

The first email was sent, marking
the beginning of digital
communication.

Spam
Emergenc
e

The rise of unsolicited
emails in the 1990s

Marketers began leveraging
email, leading to the challenge of
spam regulations.

Personalization
Era

The focus on tailored
content in the 2000s

Email marketing evolved, allowing
for targeted campaigns based

on user behavior. (,> ,\
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Trends and Predictions

Personalization

Customized emails will
drive engagement
rates

Personalized content
leads to higher open and
click rates.

Automation

Streamlining email
campaigns for
efficiency

Automation tools make it
easier to reach
audiences at scale.

Integration

Connecting email with
social media platforms

Integrated marketing
strategies will enhance
overall effectiveness
and reach.

Mobile
Optimization

Ensuring emails are
accessible on mobile
devices

Mobile-friendly
designs will increase
user engagement and
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¥ Common Reasons Gmail
Temporarily Blocks Sending

£ 1. Sending Limits Exceeded

* Personal Gmail accounts: * Exceeded recipients per email:

o Max ~500 emails per day. o Max ~b00 recipients per message.
 Google Workspace accounts:  ToOo many emails sent in a short time:

o Max ~2,000 emails per day o Sudden bursts look suspicious (e.g, blasting

hundreds of emails in 10 minutes).

What happens?
Once you hit these limits, Gmail locks sending for 24 hours. After that, sending is automatically restor(f-:,g.,\



¥ Common Reasons Gmail
Temporarily Blocks Sending

| 2. Spam-like Activity Detected

* Your emails triggered spam filters (too many bounced
emails, spam reports, or suspicious content).
Examples:
o Lots of identical emails.
o Lots of links or attachments.
o High volume to unverified addresses.




¥ Common Reasons Gmail
Temporarily Blocks Sending

1, 3. Account Security Concerns

* Google detected unusual login patterns or thinks your account may be compromised.
Signs:

* Login from unfamiliar locations or devices.

* Sudden massive sending.

What happens?
To protect your account, sending is paused while Google reviews or asks you to verity ownership.
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¥ Common Reasons Gmail
Temporarily Blocks Sending

4. Using Gmail as a Bulk Email Platform

* Gmail is not designed for marketing blasts.
« Using it like an email marketing service (Mailchimp, SendGrid) often results in
limits and temporary blocks.



. - How to Avoid This in the Future

Here are some tips to stay within Google’s good graces:

.« Respect sending limits . Avoid spammy content

e Stay below daily and hourly thresholds. * No misleading subject lines, excessive links, or
.- Use professional email marketing tools attachments.

* Mailchimp, Brevo, ConvertKit, etc, are built for bulk [~ Secure your account

emails. * Use 2-Step Verification.

.- Warm up new accounts * Monitor logins.

 Gradually increase sending volume over time. . Don’t send the same email to huge lists in one go
.« Maintain good list hygiene * Break it into smaller batches.

* Avoid invalid emails.
 Remove inactive or bouncing addresses.
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THANK YOU!
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